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lHkh lHkh lHkh lHkh lHkh iz'uksa ds mRrj nhft,A lHkhlHkhlHkhlHkhlHkh iz'uksa ds vad
leku gSaA

1. Explain the concept and significance of
marketing strategy.

foi.ku j.kuhfr dh vo/kkj.kk ,oa egRo dks le>kb;sA
OR

vFkokvFkokvFkokvFkokvFkok
'The new economy is based on the digital

revolution and management of information.
Discuss.

^ubZ vFkZO;oLFkk fMftVy ØkfUr ,oa lwpukvksa ds izcU/ku
ij vk/kkfjr gSA* foospuk dhft,A
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2. Discuss the steps involved in the business unit

strategic planning process.

O;kolkf;d bdkbZ j.kuSfrd fu;kstu izfØ;k esa lfUufgr
pj.kksa dh foospuk dhft;sA

OR

vFkokvFkokvFkokvFkokvFkok
Analyse the marketing strategies adopted by

the market challenger.

mu foi.ku j.kuhfr;ksa dk fo'ys"k.k dhft, tks cktkj
dks pqukSrh nsus okys }kjk viuk, tkrs gSaA

3. Discuss the marketing strategies followed at

different stages of product life cycle.

mRikn thoupØ dh fofHkUu voLFkkvksa esa viuk;h tkus
okyh foi.ku j.kuhfr;ksa dh foospuk dhft,A

OR

vFkokvFkokvFkokvFkokvFkok
Explain the various steps involved in setting

pricing strategy.

ewY; j.kuhfr cukus esa lfUufgr fofHkUu pj.kksa dks
le>kb;sA

4. Explain the concept and significance of

customer relationship management.

xzkgd lEcU/k foi.ku dh vo/kkj.kk ,oa blds egRo dh
O;k[;k dhft,A

OR

vFkokvFkokvFkokvFkokvFkok
Define customer value and satisfaction. How

could satisfaction be measured ? Explain.

xzkgd eku ,oa larqf"V dks ifjHkkf"kr dhft,A larqf"V dks
fdl izdkj ls ekik tk ldrk gS \ le>kb;sA

5. Discuss the concept and significance of Direct

Marketing.

izR;{k foi.ku dh vo/kkj.kk ,oa egÙkk dh foospuk
dhft,A

OR

vFkokvFkokvFkokvFkokvFkok
Write a note on marketing audit.

foi.ku vads{k.k ij fVIi.kh fyf[k;sA


