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1. Explain the concept and significance of
marketing strategy.
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'The new economy is based on the digital
revolution and management of information.
Discuss.

¢ ardfeaey feited @i ud gerell & aee
g ST B 1 faa=sr i |



MC/Sem. II/193 (Spl.)

2. Discuss the steps involved in the business unit

strategic planning process.
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Analyse the marketing strategies adopted by
the market challenger.
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Discuss the marketing strategies followed at
different stages of product life cycle.
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Explain the various steps involved in setting
pricing strategy.
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Explain the concept and significance of
customer relationship management.
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Define customer value and satisfaction. How
could satisfaction be measured ? Explain.
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Discuss the concept and significance of Direct
Marketing.
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Write a note on marketing audit.
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